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Okay, okay, so there comes a time 
when change is inevitable. When 
SA Mountain started in 2002, the 

idea of online publications was space 
age technology. Good old solid paper; 
that’s what we were used to, and that’s 
what we all loved. Grabbing a hard copy 
magazine, finding a comfortable chair 
and having a good read or poring over 
nice glossy pics. And let’s not forget the 
old toilet reading. Nothing like a lekker 
mag to browse through while seated on 
the throne.

Then a few years later online 
magazines were starting to pop their 
heads through the masses of paper 
copies and making themselves known. 
‘Oh yes,’ we were told, ‘online is the 
way forward.’ It’s interactive, immediate 
and of course it eliminates the long and 
expensive process of printing, and it 
dispels the frustration of distribution. 

Companies from India were quick 
to jump on the band wagon, recruiting 
publishing houses left right and centre 

to do the transition from hardcopy to 
online, and South Africa was firmly in 
their sights. We were paid a visit by one 
of these Indian salesmen, who was a 
master at his trade, and although we 
saw all the advantages, we decided 
that it wasn’t the time for us to make 
that move. Most of our advertisers still 
wanted their adverts to be seen and 
touched in hardcopy, and readers were 
also not keen to sit at their computers 
to read a magazine, and still longed for 
paper – remember that this was before 
tablets burst on the scene.

So, what we did at the time was to 
keep the hardcopy mag, but also put 
all our back issues on our website as 
downloadable PDFs where anyone 
could browse through them free of 
charge and use them as a reference, or 
just to read articles and check out the 
pictures.

However, as time moved on, online 
technology was getting more and 
more advanced, and tablets brought 
so much more to the table in terms of 
convenience and versatility. Almost 
everyone has access to a tablet these 
days, and being portable means you 
can read your favourite periodical under 
a tree, at the crag, or, yes indeed, on 
the proverbial throne.

Was it time to relook this online thing 
again? Well, I know that most of our 
advertisers still love the feel of paper, 
as do many of our readers, but the 
pressure of online platforms could not 
be pushed aside anymore. So . . . what 
we’ve done is give you the best of both 
worlds – paper and online. This means 
that both versions will be released at 
the same time – the hardcopy will be as 
you have always known it, so the paper 
enthusiasts can still buy it in the shops 
and subscribe to it, and online fans will 
be sent a link and view SA Mountain 
online for free. 

I hope this keeps the techno wolves 
at bay for a while, but the way times are 
moving, who knows when or what the 
next change will be. I mean, who would 
have thought that vinyl would make a 
comeback!

Be safe in the hills

But don’t worry . . . 
the hard copy will still be available!
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